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SHOE PLANET IS A RETAIL STORE THAT OFFERS TRENDY SHOES
TO MEN AND WOMEN, THIS BRAND WILL TAP INTO NEW
MARKET OF PRE-TEEN TO FULFILL THE GAP AND WILL PROVIDE
TRENDY AND FASHION FORWARD SHOES TO KIDS, WHO HAD
DIFFICULTY IN FINDING A PAIR OF SHOES THAT IS FIT TO SIZE.
FOR THIS RESEARCH, CONVENIENT AND JUDGMENT SAMPLING
WILL TO DONE TO CONDUCT INTERVIEWS, FOCUS GROUP AND
QUESTIONNAIRE. EXPLORATORY AND I _RIPTIVE RESEARCH
WILL BE CONDUCTED IN ORDER TO BETTER UNDERSTAND THE
TARGET MARKET.

PRE-TEENS INFLUENCES THEIR PARENTS BUYING DECISIONS BY
A GREAT DEAL, THIS MARKET HOLDS GREAT POTENTIAL AND
HAS BEEN LONG IGNORED BY THE MARKETERS.
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